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WELCOME TO THE SOCIAL MEDIA REVOLUTION

In the past five years, the growth of social media has
played a leading role in connecting the world, enhancing
citizen engagement with government, and fundamentally
changing and creating new forms and industries for
activism, business, and news. On this Web site I've
presented case studies in three categories: social media
and politics, social media's impact on causes and activism,

and the effects of social media on traditional media.

Browse around, I hope you enjoy learning more about this
social media revolution. And keep in mind, this is a

revolution that is still very much underway
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I've created this Web site in order to put to use the
very tools I am discussing. You'll notice that the
entirety of my text is in blog format, supplemented

LISA ROWAN ! !
. by social media such as YouTube videos, Flickr
Interview with Lisa Rowan, P
” photos, Twitter widgets, and more. Be sure to check
e e e out each of the case studies I've included, as well as
the interviews I've conducted on the left. Enjoy!
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In the past five years, the growth of social media has
played a leading role in connecting the world, enhancing
citizen engagement with government, and fundamentally
changing and creating new forms and industries for
activism, business, and news. On this Web site I've
presented case studies in three categories: social media
and politics, social media's impact on causes and activism,

and the effects of social media on traditional media.

Browse around, I hope you enjoy learning more about this
social media revolution. And keep in mind, this is a
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and the effects of social media on traditional media.

Browse around, I hope you enjoy learning more about this
social media revolution. And keep in mind, this is a
revolution that is still very much underway.

INDEX

Politics and Social Media

Activism Through Social Media

Social Media Takes On the News

SOCIAL MEDIA TAKES ON THE NEWS
Is it the end of the media as we know it?

JLIDERD




the

h=® MEDIAREVOLUTION

HOME  NAVIGATION BIBLIOGRAPHY RSSFEED COLOR OPTIONS

A New Kind of Presidential
Campaign

alexpriest Leave a Comment Print This Post

The 2008 campaign and election of Barack Obama
introduced a new technological era for politics. From driving
the message to fundraising record amounts of money, and
now to governing the United States of America, the Obama
campaign and Obama White House are using social media

in incredibly powerful ways.

This case study is broken into three sections. Feel free to

skip around, read it straight through, or just skim and check
out the photos, videos, and other social media that are built _
into the case study. If you'd like to print this case study, just = z.
click the "Print This Post" button to the top right. Toread it ~ Image via Flickr courtesy of stiinvogels.
section by section, use the menu below. Finally, to return to

the introduction, click here.

= Social Media on the Campaign Trail
= Facebook or Checkbook? The L d Fundraising of Barack Obama

= The Win and Bevond—The Social Media President

Social Media on the Campaign Trail

Ever since the 2008 U.S. presidential election, the words “politics”
and “YouTube” in the same sentence typically indicate someone is
talking about the election of Barack Obama. After 53 Howard Dean’s
initial foray into grassroots organizing via the Internet in 2004,
Obama briefed on s ) N
Greece and Wall Street Obama took that strategy and “perfected it,” according to Joe Trippi,
turbulence (AP) Dean’s former campaign manager.[1] Obama took all of Dean’s

lessons and turned them into a strategy of mobilizing and fundraising
about 1 minute ago

m (se notaba) que
nunca han dedicado tiempo a
investigar.. metieron a Obama y strategy. From ications to advertising, fund and
gente de otros paises que no
tenian nada que ver..
Ignorancia..
about 1 minute ago

that simply stunned everyone in the political arena.[2]
Obama used social media in almost every part of his campaign

more, social media and the Web enabled Obama to fully realize

Dean’s vision of a ¢

50-state strategy,” with immense success.[a]
And Obama was far ahead of the competition.

ﬂ As of April 2008, Obama commanded 65% of Web site visitor market
Bush Says Obama . ) )

Worst President Ever Video ~ share among the candidates. His campaign had already created a
presence on social sites such as Facebook, YouTube, Twitter,
about 1 minute ago . A . .

LinkedIn, Flickr, Eons, Glee, MiGente, MyBatanga, AsianAve,

L d Check this new Faithbase, BlackPlanet, Eventful, and Digg. He even used text
messaging to supporters to announce his pick for running mate,
Senator Joe Biden.[4] If supporters wanted to receive text messages
from the campaign, they simply had to text 62262—spelling out
“OBAMA.” The Hillary Clinton and John McCain campaigns simply paled in comparison. Clinton held onto 1% of
campaign Web site traffic but only maintained a presence on YouTube, Facebook, LinkedIn, Flickr, and Eons. McCain
held a measly 9% of traffic, with a presence only on YouTube, Facebook, and Flickr, at that point.[5] Neither had
significant outreach via text messaging.

In an article in B to B, Paul Gillin outlined two “truths of the new media world” that Obama undoubtedly took to heart
during the campaign. First, “you are the media.” Gillin argues that social media allowed the campaign to dominate the
media, inundating the public with tweets, status updates, text messages, emails, YouTube videos, and more not only at
events but in between events as well.[6] Secondly, Gillin says a message has to “go where the audience is,” something
that the Obama campaign also excelled at. According to the Arthur W. Page Society, teenagers spend 60% less time
watching TV than their parents did and as much as 600% more time online.

The Obama campaign knew this and used online medi well as more routes like video game

advertising[7]—to mobilize young voters. Lee Rainie, director for the Pew Internet and American Life Project, hit the nail

on the head in a 2008 New York Times article, saying, “Young people are particularly in this campaign... They
read a news story and then blog about it, or they see a YouTube video and then link to it, or they go to a campaign Web

site, download some phone numbers, and make calls on behalf of a candidate.”[8]

According to a 2008 Washington Times article by Kara Rowland, “New media—videos, text messaging, social

networking and blogging—is r jonizing the way candidates run igns, and helped ive Democratic

nominee Barack Obama redefine the role of a supporter from someone who votes, and perhaps donates, to a virtual
campaign employee.”[o] By utilizing social media to engage with voters, both young and old, the campaign enabled
political activists in the party to pitch in remotely, appealing to individuals as being a part of a large and monumental
movement.[10] And it is hard to argue that it wasn’t pretty epic—the possibility of electing the first African American to

the i was a historic y for a country with such a dark history in terms of race and

equality.
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